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Trade fairs and conferences
• analytica, Munich
• Bio-Europe Spring, Paris
• BioVaria, Munich
• DMEA – connecting Digital Health, Berlin

Subscribers of 
VentureCapital Magazine 
and Plattform Life Sciences

Cooperation with multipliers, 
associations and networks  
(e.g. BIO Deutschland,  
BPI, BVIZ, vfa bio)

Venture capital 
companies and their 
portfolio companies 

Founders and 
participants in business 
plan competitions   
(e.g. Science4Life)

Listed companies and 
established non-listed 
companies

Funding institutions  



Topics amongst others
•  Biotech and politics – Germany‘s regulations in international 

comparison, location advantages and disadvantages

•   How do global market trends and politics influence bio-
tech investments and fund raising? What consequence 
can be expected for the for the industry?

•   How does Corporate Venture Capital influence the market? 
Examples for successful co-operations between Corporates 
and innovative life sciences companies.

•   What are investors looking for? Interviews with success-
ful investors. Case studies - successful start-ups -  
How did they make it?

•  Which exit channel is relevant? What are current market 
trends?

•  What are the technologies of the future? How does digita-
lization shape the future?

•  Looking abroad, which countries might work as row 
modells for the future of life sciences and the benefit of 
the patient?

•  CHINA – Opportunities and challenges for Life Sciences 
Companies 

This issue accompanies the “Finance Days” which take 
place in the supporting program of analytica 2020 
(31.03.20-03.04.20) - world‘s Leading Trade Fair for labo-
ratory technology, analysis, biotechnology and analytica 
conference. Finance Days will bring together start-ups, 
early-stage/pre-IPO, late-stage and public companies with 
leading investors, analysts, money managers and pharma 
licensing executives.

Investments in life sciences and medical biotechnology 
remain challenging in Germany even though those fields 
are and will be the key industries in the near future. De-
velopment time and licensing progress take too long and 
scare investors to keep trying. Local financing gaps, 
mainly starting at series B attract foreign investors, parti-
cularly from the US and Asia promising technology to 
foreign markets.

This trend is on the one hand side alarming as many ideas 
arise from German founders who sooner or later have to 
take the plunge to a foreign market to be successful and 
to continue their start-up business. 

On the other side Germany can also learn from the open-
minded colleagues how market trends and also politics can 
influence biotech investments and life sciences fund raising.

The key fact is to know what investors are looking for and 
who are the ones which would like to invest in the DACH 
region. Biotech funds are recently growing and seem to be 
promising investments. But which role does Corporate 
Venture capital play in this regard and which way of exit is 
given preference these days. What are the market trends 
and what is important to know about financing in life sci-
ences? All those questions will be announced and dis-
cussed in the first issue of 2020.
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A. Partnerships:
3–8 partners contribute EUR 5,000 (plus VAT) respectively 
to the production of the edition “Financing Life Sciences”. 
In return, all partners receive the following services: 

• Mention as a partner of the edition along with their  logo 
in a partner advertisement inside the issue 

• Full page advert (Rate card value: EUR 2,900) 
• Up to 200 copies of the edition to be displayed at events, 

send to their own network etc.
• Short profile (company descriptions for all partners; 

1,000 –1,200 characters incl. spaces) 
• E-magazine inclusive; customized e-paper for an additio-

nal charge (approx. EUR 1,000 depending on cost) 
• Unlimited online distribution rights for e-papers and a 

PDF of whole edition or own article 

02-2019 “Investing in Biotechnology“  25ls24  02-2019 “Investing in Biotechnology“ls

Who is Who in Life Sciences
3 industry players introduce themselves

With our “Who is Who”, Plattform Life Sciences is building a bridge between Life Sciences and the capital market. The 
 profiles, in the form of standardised questionnaires, provide information to facilitate initial contact with potential parters. 
You can discover more industry players online here: www.goingpublic.de/who-is-who

Profiles

Profiles are a special form of advertising. 
The customer is solely responsible for the 
content provided. There has been no 
 editorial review.

u Apogenix S. 24
u ITM Isotopen Technologien S. 25  

München
u SIRION Biotech  S. 25

Apogenix develops innovative immuno-
oncology therapeutics for the treatment 
of solid tumors and malignant 
hema tological diseases.

The company’s lead immuno-oncology 
candidate asunercept has been shown to 
prolong overall survival in a phase II trial 
in recurrent glioblastoma – the most 
frequent and aggressive brain tumor 
– and has demonstrated hematological 
improvements in a phase I trial in 
myelodysplastic syndromes (MDS) –  
a stem cell disorder that can lead to 
severe anemia. 

Apogenix has also developed a 
proprietary technology platform for the 
construction of novel TNF superfamily 
receptor agonists (HERA-ligands) which 
stimulate and enhance the anti-tumor 
immune response and have the potential 
for broad application in oncology.

Apogenix AG

Field of Activity   
Apogenix develops innovative immuno-oncology therapeutics for 
the treatment of cancer and other malignant diseases. The 
company has built a promising pipeline of drug candidates that 
target different tumor necrosis factor superfamily (TNFSF)-depen-
dent signaling pathways, thereby restoring the anti-tumor immune 
response.

Ownership Structure and Financing
Apogenix is privately held and has raised more than 100 million 
euros in financing rounds, public grants, as well as upfront and 
milestone payments from licensing agreements.

Products/Services    
Asunercept: CD95 ligand inhibitor asunercept is in late-stage 
clinical development for the treatment of glioblastoma and MDS. 
Preclinical studies in other solid tumors demonstrate the potential 
of asunercept in a broad range of oncology indications.
HERA-ligands: Apogenix’ HERA-ligands are being developed for 
the treatment of hematologic and solid tumors. They have shown 
strong anti-tumor efficacy in vitro and in vivo, with a benign safety 
profile.

Technology and Unique Selling Point    
Apogenix has developed the proprietary HERA-ligand technology 
platform for the construction of novel receptor agonists that target 
different TNFSF-dependent signaling pathways, which play a 
crucial role in the regulation of the immune response. These  
HERA-ligands overcome the structural limitations of other biolo-
gics targeting TNFSF pathways, such as antibodies.

Thomas Hoeger, Ph.D., CEO

Address
Im Neuenheimer Feld 584
69120 Heidelberg

Telephone/Telefax
+49 6221 58608-0/-10

E-mail 
contact@apogenix.com

Web Address
www.apogenix.com

Date of Incorporation/
Number of Employees
2005/60

ITM Isotopen Technologien München AG is 
a privately held group of companies 
dedicated to the development, production 
and global supply of innovative diagnostic 
and therapeutic radionuclides and 
radiopharmaceuticals. ITM has established 
the GMP manufacturing and a robust 
global supply network for a new 
generation of targeted cancer diagnostics 
and therapies. Furthermore, ITM is 
developing a proprietary portfolio and 
growing pipeline of targeted treatments in 
various stages of clinical development. 
ITM’s main objectives, together with its 
scientific, medical and industrial 
collaboration partners worldwide, are to 
significantly improve outcomes and quality 
of life for cancer patients while at the same 
time improving health economics through 
a new generation of Targeted Radionuclide 
Therapies in Precision Oncology.

ITM Isotopen Technologien München AG

Field of Activity 
Precision Medicine, Precision Oncology, Targeted Radionuclide 
Therapy / PRRT

Products/Services    
1) Development of targeted radiopharmaceuticals for cancer 

treatment
2) Therapeutic & diagnostic radionuclides
3) Equipment for Radiolabeling & Quality Control: 

iQS-Theranostics Synthesizer, iQS® Ga-68 Fluidic Labeling 
 Module, Consumables (Reagent Sets, Cassettes), Quality 
Control Solution (radio-HPLC)

4) GMP Radiolabeling Service

Our lead candidate Solucin® (n.c.a. 177Lu-Edotreotide) is currently 
under investigation in the phase III clinical trial COMPETE. 
COMPETE is an international pivotal multi-center phase III clinical 
trial evaluating the efficacy and safety of n.c.a. 177Lu-Edotreotide 
(Solucin®) compared to the standard therapy with Everolimus in 
patients with inoperable, progressive, somatostatin-receptor 
positive neuroendocrine tumors of gastroenteric or pancreatic 
origin (GEP-NET).

Unique Selling Point 
ITM is developing and producing medical radionuclides and 
radiopharmaceuticals of extraordinary quality and highest 
standard. ITM has established a global sales network and delivers 
radionuclides to more than 250 sites worldwide. We collaborate 
with over 30 distribution partners in more than 46 countries. 

Membership in networks/associations 
BioM Biotech Cluster Development GmbH, BIO Deutschland e.V.,  
ENETS European Neuroendocrine Tumor Society,  
The Carcinoid Cancer Foundation, Inc. (Patient Organization)

Address 
Lichtenbergstr. 1
85748 Garching

Telephone
+49 89 329 8986-600

E-Mail 
info@itm.ag

Social Media
https://www.linkedin.com/company/itm-ag/
https://twitter.com/ITM_AG  
https://www.facebook.com/ITMIsotopen/

Web Address
www.itm.ag

Date of Incorporation/
Number of Employees
2004/150

SIRION Biotech GmbH is positioned at the 
forefront of Germany’s research drug 
industry, developing targeted strategies to 
deliver nucleic acids such as DNA or RNA 
into an individual‘s cells by viral vectors. 
Their technologies and services enable 
gene and cell therapy developers to 
improve innovative therapies for otherwise 
untreatable ailments and ultimately make 
them commercially viable for patients 
worldwide. 

SIRION Biotech is well profitable, growing 
fast and commercially stable due to its 
widely applicable technology platform. To 
finance its current growth, the company is 
seeking further growth capital.

SIRION Biotech GmbH

Field of Activity 
SIRION Biotech GmbH offer preclinical engineering and manufac-
ture of viral vectors, large-scale collaborations to improve existing 
viral vector technologies and licenses to clinically applicable viral 
vector technologies and transduction enhancers. Customers are 
academic and commercial developers of gene- and cell therapies, 
including CAR-T cell therapies. 

Ownership Structure and Financing   
7 finance investors total; 4 private, 3 government. The company is 
profitable with 2-digit growth rates. 

Partners  
Big-Pharma and Biotech in the Gene-, CAR-T, and Immuno-
therapy field. 

Technology 
Technologies for increasing the mode of action of viral vectors to 
improve transduction efficiencies and circumvention of pre-existing 
immunogenicity.

Products/Services   
Adenovirus, Lentivirus and AAV engineering and preclinical 
manufacture.

Unique Selling Point    
Unique and novel Adenovirus serotypes, lentiviral transduction 
 enhancers, access to AAV libraries to optimize capsid development.

Membership in Networks/Associations  
Gene Therapy Networks worldwide

Address
SIRION Biotech GmbH
Am Klopferspitz 19
82152 Martinsried 
GERMANY

Telephone
Germany: +49 89 700 961 99 9 
USA: +1 857 284 1844

E-Mail 
info@sirion-biotech.com

Web Address
www.sirion-biotech.com

Date of Incorporation/Number of Employees 
2007/35

Other
The Transduction Company – Engineers of viral 
vectors for transformative gene and cell-therapies.

Dieter Lingelbach (COO) Dr Christian Thirion (CTO)

125 Cambridge Park Drive
Suite 301,
Cambridge, MA
USA

Profiles

Partners‘ editorial content can be integrated into the edi-
tion (e.g. in the form of a professional article, inter¬view 
etc.) in coordination with the editors

B. Adverts: 
Booking can be made via the advertising department at 
 GoingPublic Media AG, prices according to rate card, e.g. 
1/1 page EUR 2,900, 1/2 page EUR 1,900, 1/3 page EUR 
1,600.

C. Copy Sales: 
The Publish ers offer units of 100 copies for costs of pro-
duction to be distributed to the main target groups, e.g. 
500  copies at EUR 2.00 per copy, 1,000 copies at EUR 
1.50 per copy  (retail price EUR 12.50!). The publishers will 
gladly provide  a detailed price scale upon request. 

Execution and Marketing

D. Special Advertising Format: “Profiles”  
For companies, business promoters/cluster, investors, incu-
ba tors, accelerators, technology centers, founder net-
works, business plan competitions, consultants, lawyers, 
and service providers:

1/2 page profile for just EUR 950 plus VAT, incl. graphic 
 design/layout.

The half-page profile is structured in three columns. In the 
left column each company represents itself in max. 800 
characters (including spaces). The presentation is comple-
ted with a photo of the building, the laboratory or the 
technology. The central column contains information 
about the standardized categories like Field of Activity, 
Ownership Structure and Financing, Partners, Products / 
Services, Unique Features and Memberships.

Therefore max. 160 characters including spaces per query 
point are available. If one category is not (fully) used, for 
the remaining parts there are accordingly more characters 
available. On the right side a logo, contact details and a 
photo of the team/CEO complete the personal profile.

Moreover advertisers receive a short company description in 
our Life Sciences „Who is Who” by ticketing a profile in one 
of our life sciences issues (www.goingpublic.de/who-is-who).

Online
publication of 

the profile 
(at least 

12 months)



Partnerships/Adverts/  
Company Profiles/  
Purchases: Karin Hofelich, Publishing Director Life Sciences,  
 hofelich@goingpublic.de, Tel.: +49 (0) 89 – 2000 339-54

 Lisa Czekalla, Key Account Mangement VentureCapital Magazin,  
 czekalla@goingpublic.de, Tel.: +49 (0) 89 – 2000 339-63

 Nicole Unger, Business Development Management Life Sciences,  
 unger@goingpublic.de, phone 089-2000-339-53

Project Management/  
Editing: Holger Garbs, Editor Life Sciences Project Leader, garbs@goingpublic.de,  
 mobile: +49 (0) 177-8821954

 Benjamin Heimlich, Editor in Chief VentureCapital Magazin,  
 heimlich@goingpublic.de, Tel.: +49 (0)89-2000 339-20

Contacts

 

Holger GarbsKarin Hofelich Nicole UngerLisa Czekalla Benjamin Heimlich
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reply coupon
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Yes, we would like to join!

Profile Partner of the issue Advertorial

Advert, Format:

  Price information 

 Advertising formats 

2/1 page   4.350 EUR

1/1 page   2.900 EUR

1/2 page   1.900 EUR

1/3 page   1.600 EUR

Profile      950 EUR

Partner of the issue   5.000 EUR

Other formats   On request!

NEW: Advertorial: 1/1 page (approx. 3.300 characters + illus.)   2.900 EUR

NEW: Advertorial: 2/1 page (approx. 7.300 characters + illus.)   4.350 EUR

All prices are additionally subject to value added tax 19%

We order _____ copies „Financing Life Sciences“ for a subscription price of 9,80 EUR  

instead of EUR 12,50 ( incl. 7% VAT, excl. EUR 1.80 for mailing)!

Company data or stamp

Company Name, Surname

Street Zip Code, City

E-Mail Telephone

Date/Signature

GoingPublic Media AG l Hofmannstr. 7a l 81379 Munich l Germany l Phone: +49 (0) 89 2000 339-0
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