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An initiative of

The mission: 
cross-channel communication 
(magazine – web – event) of 
Life Sciences, with knowledge 
and networks from corporate 
fi nancing and the capital 
markets.

 Plattform
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Life Sciences have been a signifi cant industry and technological 
 focus for the GoingPublic and VentureCapital Magazin for 20 years.

Since 2014 there has been a separate Life Sciences-Series. Accord-
ing to its crossmedial approach, the series has been re-named 
Plattform Life Sciences in 2017. As an  initiative of GoingPublic and 
VentureCapital Magazin, the platform is dedicated to the topics of 
technology, fi nancing and  investment. 

Target groups/distribution
• private and institutional investors, business angels, 
 venture capital companies
•  Entrepreneurs, start-ups, especially CEOs, CFOs as well as 
 business developers from life sciences and  adjacent technologies
•  Investment Professionals
•  Financial Community (analysts, investment bankers, 
 Business consultants, M & A advisors, lawyers)

Frequency: quarterly
Booklet format: DIN A4
Year: 3rd year *
Annual subscription: 48,00 EUR
Retail price: 12,50 EUR
Shipping costs: 1,80 EUR
Institution: Offi cial organ of Biotechnology 
  Industrial Organization Germany e.V.  

Membership / participation: VBU, Bio Deutschland e.V.
Circulation: 4.000–7.000 printed copies as well as digital circulation as 
E-Magazine on the website and in the newsletter LifeSciencesUpdate, as 
well as by the multipliers (Federal Association of the Pharmaceutical 
 Industry, vfa bio, Federal Association of German Innovation, Techno-
logy and Technology), incubation units (BVIZ), EBD Group, Messe Mün-
chen, Business Plan Competitions, promotional banks and investors)

Subscription to the Platform Life Sciences (print issues)
Publication frequency: 4 times a year
Annual subscription price: €48 (incl. VAT)
Price per issue: €12.50 (incl. VAT)
Distribution at renowned industry events such as analytica, German 
Bio technology Days, German Equity Forum, labvolution, Bio-Europe, etc.

Scope Analysis October 2017 to September 2018 = 4 issues
Total volume: 344 pages = 100%
Editorial section: 263 pages = 76%
Ad section: 81 pages = 24%
of which the publisher owns: 15 pages = 4%
of which profi les: 23 pages = 7%
Advertising supplements = 3 pieces

E-Magazine page impressions:
All issues from the plattfrom 
LifeSciences are also available 
as a digital version.
Ø 943 per issue
Ø reading time: 17:36 minutes
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E-Magazine page impressions:

* titled Plattform Life Sciences; previously, the issues already appeared as specials 
* or special editions of GoingPublic Magazin or VentureCapital Magazin



1/19 Smart Medicine 
(NEW! 72 pages, 23.2.2019)
How the digital transformation shapes the medicine of the future
The digital transformation is „revolutionizing“ the personalized 
medi cine. Therefore, we decided to merge the issue on „digital trans-
formation“ and the one on „personalized medicine“. In the new issue 
called „Smart Medicine“ we will address the effects of the digital change: 
AI, Apps, Big, bioinformatics, Data, Digiceuticals, Digital Health, modern 
cancer treatment, vaccines, etc.

2/19 Investing in Biotechnology (engl.)
(NEW! cooperation with the VentureCapital Magazin) 
approx. 48-64 pages, 29.03.2019
Exciting technologies – successful investors – deals – exits – IPO. 
This issue accompanies the first international Biotech Investors Day.  
Early stage/pre-IPO, late-stage and public companies meet with lea-
ding investors, analysts, money managers and pharma licensing exe-
cutives.

3/19 Biotechnology 
(21st year) approx. 140 pages, 28.09.2019
“Biotechnology” is the classic and the “initial issue” that inspired the 
Platform Life Sciences. Since 1999 it has been established as a refe-
rence  guide for the current state of the biotechnology industry in 
 German-speaking countries. Moreover, it is known to be a reference 
address for recognising international trends. Sections and topics 
(excerpt): Big Pharma &  biotech, trends in biotechnology, industrial 
biotechnology, Germany as an industrial location, global trends, 
case studies, venture capital & promoting  innovation, biotech & 
stock exchange, M&A.

4/19 Medical & Digital Health  
(NEW!) approx. 64 pages, 09.11.2019
Medical and Digital Health are still located in a strong innovation 
process. The reasons for this development are well-known, as the 
networks of the service providers (and users) are growing, demogra-
phic change continues  and the cost pressure is further increasing. 
Profound changes are obvious, due to a rapid and tight conversion 
of medtech and digital health.
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To keep the issues up to date, nature of the issues the editorial department reserves the right to change themes and topics. 

Publication Dates 2019

Issue Publication 
Date

Advertising 
Close

Copy 
Deadline Key Topics Events (selection)

1/2019 23.02.19 11.02.19 15.02.19 Smart medicine - how the digital transformation 
the medecin of the future shades (NEW!)

8th BIO.NRW Business Angels Congress, Bio-Europe Spring, XPOMET, 
labvolution, FORUM Science & Health, DMEA – connecting 
ScienceDigital Health, T4M

2/2019 29.03.19 18.03.19 22.03.19 Investing in Biotechnology (NEW!) Biotech Investors Day, Deutsche Biotechnologietage, BioVaria,  
Bio International Convention

3/2019 28.09.19 16.09.19 20.09.19 Biotechnology (21st year)
BIO-Europe, 19th Annual Biotech in Europe Investor Forum for  
Global Partnering & Investment, 7th Annual MedTech & Digital Health 
Forum for Technology & Healthcare Innovation

4/2019 09.11.19 27.10.19 31.10.19 Medical & Digital Health (NEW!) Medica, Health 4.0
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Frequency Discount Table Volume Discount Table
2 or more ads 3% 2 or more pages 5%
4 or more ads 5% 4 or more pages 10%

For the customer always the most favorable rate struc-
ture is applied. 

Special Printing 
A special printing includes the cover of the magazine 
with the note „Special printing“ as well as the desired 
article(s): 

Price list: 
500 copies – €850
1,000 copies – €1,000
2,000 copies – €1,250
for every further 1,000 copies – €200.

PDF/E-Magazine
Editing of an article as PDF, on request with title page 
(“digital reprint“) including all online publication rights 
– unlimited in time and area: €250. Preparation of an 
 article as an E-magazine with individual multimedia 
 content (links, photo galleries, videos) incl. all rights: 
starting from €750.

 Price list no. 2, from 1st November 2017 

Ad 
Format

Trim
(Width x Height) in mm 
3 mm trim allowance

Type Space
(Width x Height) 

in mm

Prices
b/w or 

Euro scale
2/1 page 420 x 297 on request  €4,350

1/1 page 210 x 297 183 x 246 €2,900

2/3 page vertical 140 x 297 120 x 246 €2,500

2/3 page horizontal 210 x 198 183 x 164 €2,500

1/2 page vertical 105 x 297 92 x 246 €1,900

1/2 page horizontal 210 x 148 183 x 123 €1,900

1/3 page vertical 70 x 297 61 x 246 €1,600

1/3 page horizontal 210 x 99 183 x 82 €1,600

Inside Front cover 210 x 297 on request  €3,500

Inside Back cover 210 x 297 on request €3,350

Outside Back cover 210 x 297 on request €3,800

Stand-alone ad – 58 x variable
120.5 x variable

minimum size 58 x 50 mm

  €6 / mm
€10 / mm

Cover booklet (format max. 90 x 128 mm)
Laying out and/or printing booklet

€4,900
on request 

Special format: half-page profile based on predetermined questionnaire 
(for companies, investors and economic development agencies/cluster)   €950

Inserts (minimum of 3,000 copies) – €250 for each thousand (up to 25g) plus 
shipping charges (additional weights available upon request).

NEW Advertorial 1/1 page (approx. 3,300 characters + illustration) 
NEW Advertorial 2/1 pages (approx. 7,700 characters + illustration) 

€2,900
€4,350

Partner of the issue on request

Agency fees: 15%; all prices are exclusive of VAT; Other special forms of adver-
tising (special supplements, tip-on cards, booklets,  inserts, etc.) on request
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1/1 page, trim 1/1 page, type

Special formats 
on request

Classified and specially 
formatted advertise-
ments will be placed  
as advantageously as 
possible.

double page, trim double page, type

2/3 page, trim 2/3 page, type 2/3 page, trim 2/3 page, type

1/2 page, trim 1/2 page, type 1/2 page, trim 1/2 page, type Stand-alone ad

1/3 page, trim 1/3 page, type 1/3 page, trim 1/3 page, type Cover booklet

Biotechnologie 2018
20. Jahrgang

Finanzierung

Venture Capital: 

Wir tun Gutes!

Urgesteine
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Print
Sheetfed offset

Binding process
Saddle stitching for the issues 1/2019, 2/2019 and 4/2019,  
adhesive binding for the issue 3/2019

Print copy
Data on CD-ROM, by FTP transfer or by E-mail
Delivery direct to the publishers

E-Mail
druckdaten@goingpublic.de

WeTransfer
goingpublic.wetransfer.com

File formats
X3 PDF / X 4 PDF, EPS (vectorised)
Other formats on request

Data quality
PostScript fi les
Bleed difference: 3mm on each side
Pre-storage colour separation

Grid
70

Color advertisements: Euro scale
Particular colours or hues, that cannot be created through a combi-
nation of basic colours found in the Euro scale (Euroskala), require 
special arrangements. Details are available upon request. Slight vari-
ations in hues may occur within standard tolerance levels in the
offset printing process.

Contact partner
Robert Berger, Head of production
Tel.: +49 (0)89 2000 339-15; E-mail: berger@goingpublic.de

Contract term
A color-binding proof should be provided if possible, otherwise a 
copy of the artwork needs to be faxed to the publisher in tandem 
with the data transfer.
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NEU!



8 | WEBSITE www.plattform-lifesciences.de 

The website www.plattform-lifesciences.de offers as a part of the 
capital markets portal www.goingpublic.com worthwhile information  
on Venture Capital investment rounds, capital increases and flota-
tions of Life Sciences companies. „Breaking news“ from current autho-
risation procedures, trends and Big Pharma complete the compre-
hensive set.

Visits: 13.944*
Page Impressions: 22.185*
88,2% DACH
(Germany, Austria, Switzerland)
7,6% other countries

* Monthly average September 17 – August 2018

plattform-lifesciences.de – Forms of Advertising and Prices
Medium1 Format2 Price/Week Price/Month
Wallpaper 728 x 90 + 120 x 600 1.100 EUR 3.500 EUR 
Medium Rectangle 300 x 250    700 EUR 2.200 EUR
Leaderboard  728 x 90    600 EUR 1.900 EUR
Skyscraper  120 x 600    600 EUR 1.900 EUR

1) Banner placement occurs in rotation 
2) stated in pixels; other formats, special forms of advertising and scale of discounts on 

enquiry! Agency fee: 15%; All prices are plus legal VAT

Wallpaper: ombination of leaderboard and 
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LifeSciences Update is the newsletter of the Platform Life Sciences 
published twice a month. It takes up studies and background 
 reports and refers to main news and upcoming events. The „Deal-
monitor“ offers an overview of fi nancing rounds with  additional 
information on the investor, the technology and the fi nanc ing 
 volume. The sections „Top Story“ and „5 Questions to an Entre-
preneur...“ complete the newsletter.

Target group: life sciences industry, entrepreneurs, investors, inter-
mediaries (Consultants, lawyers, agencies), business promoters, 
inves tors 
Distribution: 747 recipients (Ø October 2017 to September 2018)
Recipients: The e-mail newsletter reaches CEOs, CFOs, Marketing 
and PR executives who are interested in news from the life sciences.
Average opening rate: 29.1%
Average CTR: 6.3%

period: 1.10.17 – 1.09.18

Supplying Files
o For website: GIF/JPG/HTML5 (incl. fallback image) 3 days before 

start of campaign
o For newsletter: static GIF and/or JPG graphics 3 days before 

start of campaign
o Advertising materials must be supplied in the booked size
o Advertising materials must be clearly named,  

e.g.  company_website_subject_date
o State target URL for the landing-page and/or redirect.

E-mail address for advertising materials: online@goingpublic.de

Forms and prices of advertising in LifeSciencesUpdate

Medium Format Price/Issue

Text-Graphic-Ad  max. 80 words €800 

Text-Ad max. 80 words €680

Medium Rectangle 250 x 300 pixels €560

Leaderboard 728 x 90 pixels €480

text-Graphic-Ad with teaser and link to company profi le on who is who in life sciences  
max. 80 words € 250
Other formats, special forms of advertising and scale of discount on enquiry!

Publication Dates in 2019:
twice per month: 8.1., 22.1., 12.2., 26.2., 12.3., 26.3., 9.4., 23.4., 14.5., 
28.5., 11.6., 25.6., 9.7., 23.7., 13.8., 27.8., 10.9., 24.09., 8.10., 22.10., 
12.11., 26.11., 10.12.
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The Plattform Life Sciences is media partner of nu-
merous industry events (e.g. analytica, German Biotech-
nology Days, Bio-Europe).

In close cooperation with the organizer Plattform Life 
Sciences supports the r ecruitment of speakers and 
 accompanies events with editorial representatives or 
 representatives of GoingPublic Media AG. With this spe-
cial event format Plattform Life Science connects stake-
holders from life sciences industry and fi nance.

Biotech Investors Day, 8th April 2019 
In 2019, Plattform Life Sciences supports Bio Germany in 
the conception of the Biotech Investors Day which takes 
place right before the German Biotechnology Days 
(DBT), including company presen tations and matchmaking.

Sponsorship opportunities on request to 
hofelich@goingpublic.de

Further information on the Biotech Investors Day: 
www.biodeutschland.org/de/biotech-investors-day.html
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Sponsored Post 

Services
• Your editorial post will appear one week featured as Sponsored  
 Post on www.goingpublic.de and www.goingpublic.de/ life sciences
• Teaser and link to your article via the following channels:
  • Newsletter LifeSciencesUpdate
  • Twitter account of goingpublic.de
  • Facebook account of goingpublic.de

Package price: on request

Who is Who in Life Sciences

Special advertising form “Profi le“
For companies, business developers, investors, accelerators, Incu-
bators / technology centers, accelerators, technology centers, Foun-
der Networks, Business Plan Competitions, Consultants / Lawyers / 
Service providers and associations
• Online only: pure online presence with 1 year term: € 250
• 1/2 page profi le in one issue & online € 950 incl. layout 

Layout structure Company profi le:
The half-page profi le is structured in three columns. The left column  
represents each company in max. 800 characters (including spaces) 
itself. 

The presentation is completed with a photo of the building, the labo-
ratory or the technology. 

The central column contains information about the standardized ones 
categories like Field of Activity, Ownership Structure and Financing, 
Partners, Products / Services, Unique Features and Memberships. 
Therefore max. 160 characters including spaces per query point are 
available. If one category is not (fully) used, for the remaining parts 
there are accordingly more characters available. 

On the right side the logo, contact details and teamphoto complete 
the personal profi le.

The profi le is published online:  
www.goingpublic.de/who-is-who (at least 12 months)

03-2017 „Biotechnologie“ 73ls72 03-2017 „Biotechnologie“ls

London-based Ergomed (London Stock 
Exchange: ERGO, Xetra: 2EM GR) is 
a pharmaceutical services provider 
achieving profitable outstanding 
growth through the provision of clinical 
development, trial management as well 
as pharmacovigilance and medical infor-
mation services. One thing that makes 
Ergomed special is its dual business 
model: on top of the services offering, 
Ergomed is building a growing product 
development portfolio with pharma 
and biotech companies, in which the 
Company shares the risks and rewards 
of drug development. Ergomed leverages 
its expertise and services in return for a 
share in the revenues generated by the 
drugs under development. The Company 
also recently acquired a pipeline of 
proprietary development products for 
haemostasis in surgical settings for which 
the first product could reach the market 
as early as 2020.

Ergomed plc

Fields of Activity
1. Clinical development, trial management, post-marketing and 

pharmacovigilance services
2. Proprietary drug development

Ownership Structure and Financing
Listing in London on the AIM market since July 2014; also traded 
in Frankfurt and on Xetra. Ergomed is cash-generative with a 
liquidity of £4.4 m at the end of 2016 with no debt.

Partners  
Services for more than 100 clients worldwide, ranging from top 10 
pharma to small and mid-sized drug development companies; 
co-development partnerships with CEL-SCI, Modus Therapeutics, 
Asarina Pharma and Ferrer.

Products/Services  
Fast growing, profitable drug development and post-marketing 
services business combined with co-development partnerships 
with minority stakes in 4 products in clinical Phase II/III trials plus 
2 proprietary programmes acquired through Haemostatix. Top 
line results from the Company’s Phase IIb study for PeproStat are 
expected in Q4 2017.

Unique Selling Point    
Ergomed’s business model offers investors the opportunity to 
participate in the valuation potential in a carefully selected, 
diverse, late stage clinical pipeline whilst keeping risks at a 
manageable level. Since its foundation, Ergomed has always been 
profitable and the Company expects to continue its profitable 
growth trajectory in the future whilst developing its portfolio 
of carried interest in its co-development portfolio as well as its 
wholly-owned product pipeline.

Dr. Miroslav Reljanovic, Executive Vice-Chairmann

Address
The Surrey Research Park
26-28 Frederick Sanger Road          
Guildford, Surrey GU2 7YD         
United Kingdom

Telephone/Telefax
+44 1483 503 205 / +44 1483 307 929

E-mail 
info@ergomedplc.com

Web Address
www.ergomedplc.com

Date of Incorporation/
Number of Employees
1997/500

Others
Active in >50 countries with offices in Belgrade, 
Boston, Cologne, Dubai, Guildford, Frankfurt, 
Krakow, London, Moskow, Mumbai, Novi Sad, 
San Antonio, Riyadh, Sarajevo, Taipei, Zagreb

Evotec ist ein Wirkstoffforschungs- und 
-entwicklungsunternehmen, das in 
Forschungsallianzen und Entwick-
lungspartnerschaften mit führenden 
Pharma- und Biotechnologieunterneh-
men, akademischen Einrichtungen, 
Patientenorganisationen und Risikoka-
pitalgesellschaften innovative Ansätze 
zur Entwicklung neuer pharmazeutischer 
Produkte zügig vorantreibt. Wir sind 
weltweit tätig und bieten unseren Kunden 
qualitativ hochwertige, unabhängige 
und integrierte Lösungen im Bereich der 
Wirkstofffor  schung an. Dabei decken 
wir alle Aktivitäten vom Target bis zur 
klinischen Entwicklung ab. Durch das 
Zusammenführen von erstklassigen Wis-
senschaftlern, modernsten Technologien 
sowie umfangreicher Erfahrung und 
Expertise in wichtigen Indikationsgebieten 
wie zum Beispiel Neurowissenschaften, 
Diabetes und Diabetesfolgeerkrankungen, 
Schmerz und Entzündungskrankheiten, 
Onkologie und Infektionskrankheiten, ist 
Evotec heute einzigartig positioniert.

Evotec AG

Tätigkeitsfeld
Evotec unterstützt Pharma- und Biotechunternehmen sowie akade-
mische Einrichtungen mit innovativen, integrierten Forschungslösun-
gen, die das gesamte Spektrum des Forschungsprozesses abdecken.

Eigentümerstruktur und Finanzierung  
Evotec AG (ISIN: DE0005664809) ist an der Frankfurter Wertpapierbörse 
im TecDAX gelistet. Größte Aktionäre sind: Novo Holdings A/S ~10%, 
Roland Oetker/ROI ~9%, Deutsche Asset Management Investment 
GmbH >3%, Allianz Global Investors GmbH ~5%, J.P. Morgan ~3% 

Partner  
Unter anderem Asahi Kasei, Bayer, Blackthorn, CHDI Foundation, 
Celgene, Oxford University, Novartis, Pfizer, Sanofi, UCB Pharma, 
Yale University

Technologie   
Evotec ist u.a. führend in Hit ID, Chemo- und Phosphoproteomik 
und einem hocheffizienten Prozess zur IND-Einreichung unter-
stützt von hoch-qualitativer Medizinalchemie und CMC. Zusätzlich 
hat Evotec eine führende iPSC Plattform aufgebaut und verfügt 
über eine Lizenz der Genome Editing Technologie CRISPR-Cas9.

Produkte/Dienstleistungen  
Evotec verfügt über ein Portfolio mit über 70 Produktmöglichkeiten 
in klinischen, präklinischen sowie frühen Forschungsphasen. 

Alleinstellungsmerkmale   
Evotec hat systematische und umfassende Infrastrukturen wie z.B. in 
der Betazell-Regenerierung oder iPS-Forschung aufgebaut, um Kosten 
signifikant zu reduzieren und den Forschungsprozess auf verschiedenen 
Gebieten wie z. B. Diabetes und Folgeerkrankungen, Neurowissenschaf-
ten, Antiinfektiva, Atemwegserkrankungen, Fibrose, Onkologie oder 
Schmerz zu beschleunigen.

Adresse
Manfred Eigen Campus
Essener Bogen 7
22419 Hamburg

Telefon/Telefax
+49 40-56081-0/-222

E-Mail 
info@evotec.com 

Web-Adresse
www.evotec.com

Gründungsdatum/
Anzahl der Mitarbeiter
1993 / ~2.000 (Stand September 2017)

Die Heidelberg Pharma AG ist ein börsen-
notiertes, biopharmazeutisches Unterneh-
men, das sich auf Onkologie spezialisiert 
hat. Es ist das erste Unternehmen, das 
den Wirkstoff Amanitin für Krebstherapien 
einsetzt und entwickelt. Dafür verwendet 
das Unternehmen seine innovative ATAC-
Technologie (Antibody Targeted Amanitin 
Conjugates – Antikörper-Wirkstoff-
Konjugate) und nutzt den biologischen 
Wirkmechanismus von Amanitin als neues 
therapeutisches Prinzip. Diese proprietäre 
Technologieplattform wird für die Ent-
wicklung eigener therapeutischer ATACs 
sowie im Rahmen von Kooperationen mit 
externen Partnern eingesetzt, um eine 
Vielzahl von ATAC-Kandidaten zu erzeu-
gen. Der proprietäre Hauptproduktkan-
didat HDP-101 ist ein BCMA-ATAC, der 
gegen das Multiple Myelom und andere 
maligne B-Zell-Erkrankungen eingesetzt 
werden soll.

Heidelberg Pharma AG

Tätigkeitsfeld
Entwicklung von Antibody Drug Conjugates (ADCs), präklinische 
Serviceleistungen, Substanzforschung und -entwicklung

Eigentümerstruktur und Finanzierung  
Die Heidelberg Pharma AG (vormals WILEX AG) ist an der Frankfurter 
Wertpapierbörse im Prime Standard notiert. Mehrheitsaktionär ist 
Dietmar Hopp mit seiner Investmentgesellschaft dievini.

Partner  
• Takeda Oncology für bis zu drei ATAC-Kandidaten
• F&E-Kooperationen und Lizenzabkommen mit akademischen 

Einrichtungen sowie Pharma- und Biotechunternehmen
• RedHill Biopharma und Link Health für MESUPRON® (Phase II), 

Telix Pharmaceuticals für REDECTANE® (Phase III)

Technologie 
Proprietäre ATAC-Technologie: Kopplung des Toxins Amanitin an 
therapeutische Antikörper, um den einzigartigen Wirkmechanismus 
von Amanitin zur Krebszelle zu bringen

Produkte/Dienstleistungen  
• Aufbau und Lizenzierung eigener Pipeline-Kandidaten mit 

Schwerpunkt ATAC-Technologie
• Lizenzierung der ATAC-Technologie für Dritte und Unterstüt-

zung bei der Anwendung
• Lizenzierung der klinischen Projekte aus dem WILEX-Portfolio
• Serviceangebot Pharmakologie

Alleinstellungsmerkmale   
Das Toxin Amanitin verfügt über einen einzigartigen Wirkmechanismus 
(Hemmung der RNA Polymerase II) und adressiert wichtige klinische 
Herausforderungen: multiresistente Tumore, ruhende Tumorzellen, 
langsam wachsende Tumore und Vorbeugung von Tumorrezidiven.

Adresse
Heidelberg Pharma AG
Schriesheimer Straße 101
68526 Ladenburg

Telefon/Telefax
+49 6203 100 9-0/-19

E-Mail 
investors@hdpharma.com

Web-Adresse
www.heidelberg-pharma.com

Gründungsdatum/
Anzahl der Mitarbeiter
1997 (als WILEX) / 54 Mitarbeiter 

Sonstiges
Die Hauptversammlung der WILEX AG hat die 
Umfirmierung in Heidelberg Pharma AG 
beschlossen. 

Mitglied von BIO Deutschland und BioRN.

Börsennotierte UnternehmenBörsennotierte Unternehmen

Living Immunotherapies – 
Immuntherapien bieten einen vielver-
sprechenden, revolutionären Ansatz in 
der Krebstherapie. T-Zellen, die wichtigs-
ten Akteure im Immunsystem, stehen 
deshalb im Mittelpunkt von Medigenes 
Technologien. Wir wollen bahnbrechende 
Krebstherapien entwickeln, die das Leben 
von Patienten fundamental verbessern. 

Die Medigene AG ist ein börsennotiertes 
(Frankfurt: MDG1, Prime Standard) 
Biotechnologie-Unternehmen mit Haupt-
sitz in Martinsried bei München. Das 
Unternehmen entwickelt hochinnovative, 
komplementäre Therapien zur Behand-
lung von verschiedenen Krebsarten und 
-stadien mit Projekten in der klinischen 
und präklinischen Testung. Medigene 
konzentriert sich auf die Entwicklung 
personalisierter, T-Zell-gerichteter Immun-
therapien.

Medigene AG

Adresse
Lochhamer Straße 11
82152 Martinsried

Telefon/Telefax
+49 89 20 00 33-0 / -2920

E-Mail 
investor@medigene.com

Web-Adresse
www.medigene.com

Gründungsdatum/
Anzahl der Mitarbeiter
1994 / ca. 90 Mitarbeiter

Tätigkeitsfeld
Im vielversprechenden Wachstumsmarkt der Krebs-Immuntherapien 
entwickelt Medigene hochinnovative, komplementäre Immuntherapie-
Plattformen zur personalisierten Behandlung von Patienten in Indika-
tionsgebieten mit hohem medizinischen Bedarf.

Eigentümerstruktur und Finanzierung
Die Medigene AG (FWB: MDG1, Prime Standard, TecDAX, 
WKN A1X 3W0) ist seit 2000 börsennotiert.

Technologie 
Medigene entwickelt verschiedene komplementäre Immuntherapien:
• Therapien mit T-Zell-Rezeptor-modifizierten T-Zellen (TCR-Therapien)
• Krebs-Vakzine basierend auf antigen-spezifischen dendritischen 

Zellen (DC-Vakzine)
• T-Zell-spezifische monoklonale Antikörper (TABs) 

Produkte/Dienstleistungen 
• Medigene plant für 2017 den Start einer ersten eigenen 

klinischen TCR-Studie in verschiedenen hämatologischen Indika-
tionen mit einem T-Zellrezeptor gegen das Antigen PRAME.

• Gegenwärtig läuft der Phase II-eil einer Phase I/II-Studie mit 
DC-Vakzinen in akuter, myeloischer Leukämie (AML).

Alleinstellungsmerkmale  
• Breite Inhouse-Expertise und starker Track Record: von der 

frühen Forschung über die klinische Entwicklung bis hin zur 
Marktreife von innovativen Medikamenten

• Hochinnovative, komplementäre Immuntherapien zur Behand-
lung verschiedener Krebserkrankungen in unterschiedlichen 
Stadien 

• Solide finanziertes Unternehmen mit Fokus auf Geschäftsfeld 
mit hohem Wachstumspotenzial

Print

22419 Hamburg

Telefon/Telefax
+49 40-56081-0/-222

info@evotec.com 

www.evotec.com

Gründungsdatum/
Anzahl der Mitarbeiter
1993 / ~2.000 (Stand September 2017)

Online
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Business Development Manager Life Sciences: 
Nicole Unger
T.: +49 (0) 89/2000 339-53
unger@goingpublic.de

Publishing Director Life Sciences:
Karin Hofelich 
T.: +49 (0) 89/2000 339-54 
hofelich@goingpublic.de

Editorial Staff:
Holger Garbs
M.: +49 (0) 177/8821954
garbs@goingpublic.de

Digital Business Director:
Marcel Wersching
T.: +49 (0) 89/2000 339-30
M.: +49 (0) 176/106 219 79
wersching@goingpublic.de

Address
GoingPublic Media AG T.: +49 (0) 89/2000 339-0
Hofmannstr. 7a F.: +49 (0) 89/2000 339-39
81379 Munich E-Mail: info@goingpublic.de
Germany www.goingpublic.ag

General business and payment terms and conditions
Orders will be processed according to the general business terms and 
 conditions of GoingPublic Media AG. Accounts must be settled by a net 
payment within 14 days of the invoice date, or with a 2% discount for pay-
ments made within 8 days of the invoice date.

Further Platforms of GoingPublic Media AG

www.goingpublic.de

VentureCapital
Magazin

www.vc-magazin.de

www.unternehmeredition.de

www.ma-review.de

www.hv-magazin.de

Die Plattform für Unternehmensanleihen

www.bondguide.de

www.smartinvestor.de

Investment Plattform China/Deutschland

www.ma-dialogue.de

You can also visit our profile on social networks!

https://twitter.com/goingpublic_de

https://www.facebook.com/GoingPublicPortal/

https://www.linkedin.com/company/goingpublic-media-ag/




