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Investing in Biotechnology

Plattform Life Sciences | issue 2 (in co-operation with VentureCapital Magazin)

The mission:

cross-channel communication (magazine — web — event — network)
of Life Sciences, with knowledge and networks from
corporate financing and the capital markets.

Target group/readers:

* private and institutional

investors
* business angels * entrepreneurs
¢ venture capital e start-ups
companies e listed/non-listed
Plattform ——————— companies
¢ financial community * life sciences-community
s analysts e politicians
* investment bankers * scientists
¢ lawyers e multipliers
e business and
M&A consultants
—
Date of publication: 29" March 2019 Pf”?t + E-magazine web
Size of issue: approx. 48 pages ,D'g'ta' version: expandeq to
Copies to print: 8.000 copies; Digital distribution as free e-magazine ;Zﬁ‘;ﬂzcmﬁultimedia content
. Ons — enhanceq f,
Distribution: It will be distributed beyond mobile devices! '

e the subscribers of VentureCapital Magazin
and of Plattform Life Sciences
e co-operation with multipliers, associations and networks
(e. g. BIO Deutschland,Bundesverband Deutsche Innovations-,
Technologie- und Griinderzentren (BVIZ), vfa bio)
e venture capital companies and their portfolio companies
e founders and participants in business plan competitions
e trade fairs and conferences that focus on biotechnology and finance (e.g. Biotech
Investors Day, Deutsche Biotechnologietage, Bio International Convention)

Background and Objectives biotech be like without European scientists and entre-
In Central Europe and Germany the biotech industry is  preneurs? German Biotech companies offer talent
suffering from missing public and private support and  and know-how and are therefore promising invest-
restrained private investors. But what would global  ment targets for international investors.



Content Focus
Exciting technologies — successful investors — deals — exits — IPO.

Topics amongst others:
e Biotech and politics — Germany’s regulations in
international comparison, location advantages and disadvantages
e How do global market trends and politics influence biotech
investments and fund raising? Plattform Life Sciences
e Who are the investors that are interested in biotech
companies — especially in the DACH region?
e What are investors looking for?
e How does Corporate Venture Capital influence the market?
e Interviews with successful investors
e Case studies
e The German market — a target for Asian Investors?
e Which exit channel is relevant? What are current
market trends?
* How should the ideal portfolio company look like?
e What are the technologies of the future?
And which are “hot” to invest in?

Markets &
Technology

Execution and Marketing
The edition “Investing in Biotechnology” 2/2019 of Plattform Life Sciences will be funded by using a
partnering model, sales of advertisements, profiles and copies (individual & group sales).

A. Partnerships:

3-8 partners contribute EUR 5,000 (plus VAT) res-
pectively to the production of the edition “Investing
in Biotechnology”. In return, all partners receive the
following services:

g o

Investit; i i
Investition fiir d'l‘e Volkswirtschaft

¢ Mentioning as a partner of the edition along with
their logo in a partner advertisement inside the issue
e Full page advert (Rate card value: EUR 2,900)
® 200 copies of the edition to be displayed at events,
up to their own network etc
¢ Short profile (company descriptions for all partners;
1,000 —1,200 characters incl. spaces)
e E-Magazine inclusive; customized e-paper for an
additional charge
e Unlimited online distribution rights for e-papers and a
PDF of the whole edition or the own article

Partners’ editorial contributions can be integrated into the edition (e.g. in the form of an expert article, interview
etc.) in coordination with the editors.

B. Adverts:
Booking via the advertisements department at GoingPublic Media AG, prices according to rate card,
e.g. 1 page EUR 2,900, 1/2 page EUR 1,900, 1/3 page EUR 1,600.



C. Copy Sales:

Especially for the edition “Investing in Biotechnology”, the publishers have offered units of 100 copies at produc-
tion cost to be distributed to the main target groups, e.g. 500 copies at EUR 2.00 per copy, 1,000 copies at EUR
1.50 per copy (retail price EUR 12.50!). The publishers will gladly provide a detailed price scale upon request.

D. Special Advertising Format: “Profiles”
For companies, business promoters/
cluster, investors

Online publication
of the profile
www.goingpublic.de/who-is-who

Unternehmensname

incubators | accelerators Bild e (at least 12 months)
Technology centres | Founder networks | Business plan e

Lo . . Eigentiimerstruktur und Finanzierun it
competitions | Consultants | Lawyers | Service providers L. -

Telefon/Telefax
+49(0)........
800 Zeichen Partner

160 Zeichen E'-'Ma"

1/2 page profile for just EUR 950 plus VAT,

Web-Adresse

incl. graphic design / layout Produkte/Dienstlsungen )

’ A
A half-page profile is laid out in three columns. In the ey i
left-hand column, each company writes a brief profile M
of max. 800 characters (incl. spaces). This profile will be feotaden
complemented by a photo of the company’s building, Wigledshaion i et

160 Zeichen

laboratory or technology. The middle column contains
information on the standardized categories: fields of
activity, ownership structure and financing, partners,
products/services, USPs and memberships. For this section,
there is a maximum of 160 characters available per category, incl. spaces. If one category is not used, then there will
be more characters available for the remaining categories. The logo, contact details and a photo of the team/CEO or
similar complete the profile. Moreover advertisers receive a short company description in our Life Sciences ,,Who is
Who" by ticketing a profile in one of our life sciences issues (www.goingpublic.de/who-is-who).

Contacts

Partnerships / Adverts / Company Profiles / Purchases:

Karin Hofelich, Publishing Director Life Sciences, hofelich@goingpublic.de, Tel.: +49 (0) 89 — 2000 339-54

Lisa Czecalla, Key Account Mangement VentureCapital Magazin, czekalla@goingpublic.de, Tel.: +49 (0) 89 — 2000 339-63

Project Management / Editing:
Holger Garbs, Editor Life Sciences, garbs@goingpublic.de, mobile: +49 (0) 177-8821954

Editing:
Benjamin Heimlich, Editor in Chief VentureCapital Magazin, heimlich@goingpublic.de, Tel.: +49 (0)89-2000 339-20
Isabella Bauer, Editor VentureCapital Magazin, bauer@goingpublic.de, Tel.: +49 (0)89-2000 339- 24
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Plattform — Investing in Biotechnology
+++ NEW! +++

in co-operation with VentureCapital Magazin

reply coupon Date of Publication: 29" March 2019
by fax: +49 (0) 89-2000 339-39 Copy Deadline: 22" March 2019
by E-Mail: hofelich@goingpublic.de Advertising close: 18™ March 2019

|:| Yes, we would like to join!

D Format, Colour

D Profile D partner of the issue

Advertising formats Euro scale 2C/3C/4C & b/w
2/1 page EUR 4.350
1/1 page EUR 2.900
1/2 page EUR 1.900
1/3 page EUR 1.600
Profiles EUR 950
partner of the issue EUR 5.000
Other formats oh request!
NEW: Advertorial: 1/1 page (approx. 3.300 characters + illus.) EUR 2.900
NEW: Advertorial: 2/1 pages (approx. 7.300 characters+ illus.) EUR 4.350

Alle Preise verstehen sich zuziglich 19% MwsSt.

We order ___ copies of the Special Edition , Investing in Biotechnology” for a subscription price of 9,80 EUR
instead of EUR 12,50 (incl. 7% VAT, excl. EUR 1.80 for mailing)!

Company data or stamp

Company Name, Surname
Street Zip Code, City
Telephone E-Mail
Date/Signature

GoingPublic Media AG | Hofmannstr. 7a | 81379 Munich | Germany | Tel.: +49 (0) 89 2000 339-0





